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BMEGT20A001 Management and Business Economics 4

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

ER MON:08:15-10:00(KF88); WED:14:15-16:00(KF88);Lecture English

 The course is designed for engineering students who would like to have a better conceptual understanding of the
role of management in the decision making process. The course introduces the essentials of management as they
apply within the contemporary work environment and gives a conceptual understanding of the role of management in
the decision making process. Particular attention is paid to management theories, corporate finance, leadership,
teamwork, quality management, management of technology, economics calculation and operations management.
For problem formulation, both the managerial interpretation and the mathematical techniques are applied. v\:*
{behavior:url(#default#VML);} o\:* {behavior:url(#default#VML);} w\:* {behavior:url(#default#VML);} .shape
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University of Technology and Economics Faculty of Economic and Social Sciences Course Syllabus and
Requirements Management and Business Economics 2. Course code Semester Hours per week (Theory/Practice)
ECTS credits Language of Instruction Level (BSc/BA/MSc/MA) BMEGT20A001 fall/spring 4/0 4 Hungarian BSc/BA
3. Course supervisor (name, title, department): János Kövesi, dr. Habil, Department of Management and Corporate
Economics 4. Lecturers: Name: Position: Department/Institute/availability(Room, e-mail address): Mihály Ormos, dr.
habil Professor Dept. of Finance, QA338, ormos@finance.bme.hu Zsuzsanna Eszter Tóth, PhD Associate Professor
Dept. of Management and Corporate Economics, QA311, tothzs@mvt.bme.hu Noémi Kalló, PhD Associate
Professor Dept. of Management and Corporate Economics, QA305, kallo@mvt.bme.hu 5. Preliminary knowledge
required: Basic concept of companies and their operation. 6. Academic prerequisites: - 7. Objectives and description
of the course: The course introduces the essentials of management as they apply within the contemporary work
environment and gives a conceptual understanding of the role of management in the decision making process.
Particular attention is paid to management theories, corporate finance, leadership, teamwork, quality management,
management of technology, economics calculation and operations management. For problem formulation, both the
managerial interpretation and the mathematical techniques are applied. 8. Teaching methods: Lectures. 9.
Requirements and assessment: 4 midterm exams have to be taken during the semester. The grade will be
determined by the sum of the midterm exams (4x25=100 %), there are no minimum requirements for the individual
exams. 10. Exams, make-up duties and make-up exams: Maximum 2 of the 4 midterm exams can be repeated or
make up at the end of the semester. There are no final make-up exams in this course. 11. Office hours: By making
appointment with the lecturers. 12. Course material, compulsory and recommended readings: Materials provided by
the lecturers. Kövesi J. (ed.): Menedzsment és vállalkozásgazdaságtan. Typotex, 2009. 13. Workload and detailed
class schedule: Topics to be discussed, readings required for the class, other assignments Week 1 Principles of
business economics: value and utility, opportunities and choices, rationality, decision making, swaps, opportunity
cost, efficiency. Week 2 Comparative advantages, specialization. Week 3 Business economic analyses:
Shareholders’ Value, cash flow estimation, risk aversion, portfolio theory, CAPM and economic analyses. Week 4
Principles of management: Resources of a firm, firm as an organization. Week 5 Functions of managerial processes.
Week 6 Team work, communication in an organization. Week 7 Quality management: Principles of quality
management, the brief history of quality management systems. Week 8 Overview of quality assurance systems
based on ISO 9001:2000 Quality Management System. Week 9 Overview of quality assurance systems based on
Total Quality Management System. Week 10 Production-economics: production systems, manufacturing models,
product-process matrix. Week 11 Inventories, inventory control systems, costs of carrying stocks Week 12 Costing:
costing, cost effectiveness, traditional costing systems. Week 13 Break even analyses, standard costing, activity
based costing. Week 14 Repeat of midterms.

BMEGT20A002 Marketing 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

ER THU:14:15-16:00;Lecture English
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 The subjectrsquo;s main aim is to present the development stages of market orientation, the distinctive
characteristics of marketing oriented business philosophy, and the main tasks of marketing management for
engineering students. Another aim of the subject is discussion about the detail of the consumer-oriented marketing
practices of strategic and operational decisions. Within the topics of strategic planning and marketing strategy the
students will introduced to basic corporate strategies, portfolio and position analysis methods, as well as the
strategic marketing planning process and decisions.

BMEGT20MW02 Management 5

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

ER FRI:12:15-15:00(R108);Lecture English

 The course introduces the field of the life in workplaces. It covers a wide range of theories and applications dealing
with such topics as motivation, team dynamics, leadership, organizational culture, and different HRM activities, like
recruitment and selection, performance appraisal and training. The goal of this course is to help students develop a
conceptual understanding of theories in organizational life (Organizational Behaviour) and to provide special set of
skills to manage human resources (Human Resource Management), not only for those who are in managerial
positions, but for future engineers and other professionals.

BMEGT301924 Economics II. 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

EN0 TUE:14:15-16:00(K393);Lecture English

 The aim is to allow students to understand todayrsquo;s economic environment. After having finished the course,
students should understand the key concepts of macroeconomics (e.g. national income, unemployment, inflation,
budget balance, exchange rates and the balance of payments), master a basic set of tools of economic analysis and
demonstrate the ability to apply them to simple practical problems.

BMEGT30A001 Micro- and Macroeconomics 4

Subject code Subject name ECTS credit

Exam

Requirement

Course code Timetable informationCourse type Course language

A26 MON:08:15-10:00(KF87); TUE:12:15-14:00(KF87);Lecture English

 Selected topics and analytical techniques in micro- and macroeconomics tailored for engineering students.
Introduction to microeconomics. Some basic economic concepts and analytical tools. Scarcity: source of eternal
struggle or the foundation of all economic systems? How does ldquo;choicerdquo; determine everyday life, and what
role does it play in the operation of businesses? Opportunity cost, sunk cost, normal profit. How does the product
market work? Consumer choice: what are the options on the demand side, what are the goals of the consumer and
how they are achieved? The forms and aims of businesses. Basics of accounting and finance. Cost and profit
analysis. Competition and market systems. Introduction to macroeconomics. How does government policy interact
with the decisions, profitability and life cycle of businesses? The main issues of macroeconomic study: gross
domestic product, changes in the price level, unemployment ratio. Governmental policies: tools and effects. Fiscal
policy: direct intervention to the life of the households and firms. Monetary policy: changes in the regulations,
workings and major indicators of the financial market, and their effect on the households and firms. Economic growth
and productivity. Issues of international trade: exchange rate and exchange rate policy.

BMEGT42N000 Theory and Practice of Environmental Economics 4

Subject code Subject name ECTS credit

Exam

Requirement

Course code Timetable informationCourse type Course language

17 EN WED:14:15-16:00(QB104);Lecture English

 The subject is to present the most important principles of environmental economics, environmental policy and
sustainability as well as to show some practical applications. The topics included: systems and relations of economy,
the society and the environment, a historical overview of environmental economics, the concept, levels and different
interpretations of sustainable development. Environmental policy from an economic perspective is also discussed: its
definition and types, economic and regulatory instruments in environmental protection, their advantages and
limitations. Theoretical approaches include the theory of externalities, internalisation of externalities, Pigovian
taxation, the Coase theorem, environmental economics in a macroeconomic context, alternative, ldquo;greenrdquo;
macro-indicators (NEW, ISEW,GPI), monetary environmental valuation, the concept of total economic value and
environmental valuation methods (cost-based methods, hedonic pricing, travel cost method, contingent valuation,
benefit transfer). Environmental Policy in Hungary. Introduction to environmental economics. Nature conservation
and natural parks. Energy policy: providing a safe and sustainable development strategy. European and Hungarian
Sustainable Development Strategy. Sustainable consumption. Corporate Social Responsibility.
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BMEGT51A001 Pedagogy (Digital Pedagogy) 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

angol 1 MON:12:15-14:00(QA127);Lecture English

angol 2 TUE:10:15-12:00(QA127);Lecture English

 Pedagogy BMEGT51A001 Pedagogical terms. The structure of teaching and learning processes. self-regulated
learning and learning motivation. New possibilities for teaching and learning in the information technology age. The
educational application of networks in vocational education and training. Efficient methods of learning. The
possibilities of study management. Concepts of learning from ancient times ti our days. Prevailing trends in
pedagogy. Alternative possibilities. New developments in educational technology, modern media as technological
support of effective presentation. The tendencies of formal and non-formal education. The relationship of public
education, vocational education and training, and the world of work.

BMEGT51A014 Pedagogy 3

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

angol 2 TUE:10:15-12:00(QA127);Lecture English

angol 1 MON:12:15-14:00(QA127);Lecture English

 Pedagogy BMEGT51A014 Pedagogical terms. The structure of teaching and learning processes. self-regulated
learning and learning motivation. New possibilities for teaching and learning in the information technology age. The
educational application of networks in vocational education and training. Efficient methods of learning. The
possibilities of study management. Concepts of learning from ancient times ti our days. Prevailing trends in
pedagogy. Alternative possibilities. New developments in educational technology, modern media as technological
support of effective presentation. The tendencies of formal and non-formal education. The relationship of public
education, vocational education and training, and the world of work.

BMEGT51A017 History of Education and Technologies of Communication 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

angol THU:08:15-10:00(QA127);Lecture English

 This course introduces students to communication technologies and their influence on learning from a historical,
theoretical and practical perspective. As the forms of and technologies of communication are constantly changing,
their impact on society, on education, on our perception of time and space is too. The lecture will emphasize the
theoretical models that are essential to new communication technology as well as the practical applications and
implications of new communication technology on education. Starting from the pre-history and non-verbal
communication, a number of new communication technology areas such as computer-mediated communication,
Web 2.0, mobile society and gamification will be explored. Topics: (Visual, auditory and ancillary methods (non-
electrical) Pre-history: the language of gestures; the culture of primary orality. Symbols: cave paintings; pictograms,
writing The Greek origins of Western education: alphabetic literacy and the philosophy of Plato. Medieval culture: the
decline and rebirth of literacy; religious orders; universities in the Middle Ages. A social history of timekeeping: from
natural time to the mechanical clock. Image and word: woodcuts, etchings, paintings, photography. Gutenberg
galaxy: the impact of the printing press; early-modern school systems; the new concept of childhood; modern
science and modern libraries. (Advanced electrical and electronic signals) Telegraphy, telephony, radio broadcasting:
the beginnings of secondary orality. Comics: a new integration of image and word. The epistemology and pedagogy
of film: new iconic culture. The end of the Gutenberg Galaxy: McLuhan and the idea of a global village. (The digital
signals) The internet: Licklider and Kleinrock. Secondary literacy: e-mail and web-based communication. Digital vs.
analog paradigm. The World Wide Web: Berners-Lee. One-to-one, one-to-many, many-to-many communication
Education and learning in the Information Society: networked knowledge, e-learning. Web 2.0. The altered producer-
user paradigm. The rise of the prosumer. Blogs, social networking sites, video sharing sites. New media in
education. Big data and crowdsourcing. Gamification The Mobile Information Society. M-learning. U-learning.

BMEGT51A020 (Lifelong) Learning and Working Life 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

angol WED:14:15-16:00(QA121);Lecture English

 Emphasizing the development of independent problem-identifying and problem-solving skills by analyzing
Hungarian and European labour market challenges. In the framework of optional exercises and self-controlled
learning processes and by acquiring the steps of program planning concentrating on the field of technology, training
orientation possibilities are granted to participants on their fields of interest. During the training period we try to
present the practical applicability and large scale practice orientation through theoretical knowledge, wide-range
technological examples, case-studies and the analysis of changes. The participants of this course will gain the
necessary knowledge and competences for understanding the importance of sustaining the lifelong competitive
knowledge by making individual job and scope of activities analysis based on their own learning competences and
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methods. They will understand the problems of learning skills as life skills, a new type of human capital, networking,
teamwork and working methods in the context of lifelong learning. What does it mean not only surviving but being
successful in the dynamically changing professional and global environment today? The development of modern,
modular and competence-based methods and curriculum, elaboration of methods, curriculum and programs that
allow individual and open learning ways. The thorough modernization of the system of trainersrsquo; training for
allowing educators to learn the skills, competences, methodological and practical knowledge which enables them the
successful transmission of knowledge.

BMEGT52A002 Psychology 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

30e MON:16:15-18:00(QA202);Lecture English

 Human cognition: Sensation: sensory systems, vision, hearing, the chemical senses, somatic senses and the
vestibular system. Perception: organising the perceptual world, theories and illusions. Attention, focussed and
divided attention. Memory: three stages of memory: sensory, short-term and long-term. Some phenomena of
memory: mnemonics, peg word system, interferences. Thinking: human information processing system. Decision
making and problem solving. Mental abilities, intelligence and creativity, cognitive styles. Learning, classical and
instrumental theory of conditioning. Cognitive processes in learning: insight, latent learning and cognitive maps.
Social learning. Motivation: Basic concepts of motivation. Work and motivation: achievement, satisfaction and
procrastination. Emotion, emotional intelligence (Goleman). Stress and coping system, some stress-coping
programmes. Type A behaviour. Personality: Studying personality (tests), psychodynamic (Freud, Jung), behavioural,
and phenomenological (Rogers, Maslow) approaches. The individual in the social world: Some basic sources of
social influence, social perception, first impressions, group stereotypes and prejudice, attribution theory. Attitudes
and persuasion. Group influences and interpersonal behaviour. Communication: assertiveness, social skills in
communication.

BMEGT52V100 Fashion and the Psychology of Advertising 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

25e WED:12:15-14:00(QA202);Lecture English

 The course aims to have a look behind the scenes of the colorful and glamorous world of fashion and advertising.
What we see at first glance is a huge industry where millions of professionals are pushing the maschinery to play
upon our instincts. We shall study the methods, reviewing the role of public relations, sales promotion, the role of the
brands, and the templates and stereotypes used in the different media. The vast amount of knowledge piled up by
behavioral sciences will help us answer the question why our basic instincts to imitate can be used and abused. Why
is it that we are ready to spend billions on shampoo, new clothes, junk food, gadgets ... etc. hoping to buy identity.
We will also reveal that the very nature of the social animal - the group - plays an even more decisive role in our
preferences and purchases – introducing a variety of approaches from the basic theories of fashion (trickle down,
cascade, herd behavior) to network theories. /* Style Definitions */ table.MsoNormalTable {mso-style-
name:"Normál táblázat"; mso-tstyle-rowband-size:0; mso-tstyle-colband-size:0; mso-style-noshow:yes;

mso-style-priority:99; mso-style-parent:""; mso-padding-alt:0cm 5.4pt 0cm 5.4pt;
mso-para-margin:0cm; mso-para-margin-bottom:.0001pt; mso-pagination:widow-orphan;
font-size:10.0pt; font-family:"Times New Roman",serif;}

BMEGT55A001 Business Law 2

Subject code Subject name ECTS credit

Mid-semester mark

Requirement

Course code Timetable informationCourse type Course language

A0 MON:10:15-12:00(QA202);Lecture English

 The aim of the course: Characteristics of the Anglo-Saxon and continental systems of business law. The
development of the system of the Hungarian business law. Basic legal institutions of the state to manage the
economics. Organisations and enterprises as the subjects of law: conceptional questions. International models of
company law. The development of the Hungarian company law. General rules of the Hungarian Company Act.
Internal organisation of companies. The law of company registration, the registration proceedings and the company
registry. Companies with a partnership profile. Companies limited by shares. Concept and types of securities.
Competition law. EU directives and regulations on companies and competition: their execution in the Hungarian law.
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